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Background
Primary Economic Develo

Region of Peterborough

• Lead investment expansion towards the goal of • Lead investment expansion towards the goal of 

attracting well paying jobs 

• We do this through retention, expansion and 

attraction of small businesses and targeted 

industries 

• Promote Peterborough as a tourism destination • Promote Peterborough as a tourism destination 

which supports quality of place and makes us 

attractive to investors 
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Overview

• 2% increase •
• Tighter focus on investment 

and job creation/retention 

• Transition may 

• Innovation is

in all we do. in all we do. 

• MOU revised to support transition.

• NOTE: GPIC does not receive any support from City/County core funding
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Strategy 

Position and market Peterborough 

as an innovative, progressive and as an innovative, progressive and 

growth oriented region

• Marketing through internet, 

campaigns and public relations. 

Third party media - focus

• Direct sales through business • Direct sales through business 

development sales team and 

sales system/process

• Tourism work supports selling 

place

and market Peterborough 

as an innovative, progressive and as an innovative, progressive and 

Marketing through internet, 

campaigns and public relations. 

sales through business sales through business 

development sales team and 

work supports selling 



Our Focus

Business Development:

• Investment expansion with 

existing businesses

• Investment attraction of new • Investment attraction of new 

businesses

• Two prong approach: 

Targeted and Broad 
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Targeted Sectors

•• Aviation/Aerospace

• Water/CleanTech

• Tourism / Conferences

• Energy/Nuclear• Energy/Nuclear

Sectors

Aviation/Aerospace

Conferences



Summary

•2% increase in budget year over year

••Tighter focus on investment 
in targeted industries with sales team

• Internet and Public Relations supports broad 
approach for awareness and attraction 
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