
TMAC Update
“Our Roots are Showing”



Quick Reminder – WHY?



Quick Reminder – WHY?

Our Track Record

RETURN ON INVESTMENT and OPPORTUNITY VALUE

For every $1 on average that we have spent in Travel media relations, we are seeing 
approximately $10 – $15 in return media value.



Round up of (Initial) Numbers



Round up of (Initial) Numbers



Media Value Example

• Pre-sold 2 months in advance
• Story in Hamilton Spectator & 
Kitchener-Waterloo Record
• Saturday Readership: 373,600
• Spectator Sat. Full Page Ad Cost: • Spectator Sat. Full Page Ad Cost: 
$2661

• Record Full Sat. Page Ad Cost: 
$1560

• Online Value of articles: $6514

• Total Value: $10,735 
• Paid $ for Cycling Tour: $1500



Picture This….

203 Ambassadors

& 102 Local 

Businesses

25+ Chefs 

cooking up 

a storm

18 local 

entertainm

ent guests

3100 KM 

travelled 

throughout 

our region

1 Tornado 

warning & 

88.8 mm of 

rain

1 rainbow 

perfectly 

timed

1 power 

outage, 1 

fire alarm

1 case of 

poison ivy, 1 

tipped canoe

1 standing 

ovation for 

Peterborough & 

the Kawarthas



A Warm Welcome
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The Tours



The Pre Tours



The Pre Tours



The Tours



The Tours
…they packed a lot in on their 4 hour local tours



The Experiential 
Events



Our Roots are Showing: Welcome Reception 

& Concert 



Our Roots are Rowing: Cruise & Tented TSW 

Liftlock Experience



Our Roots are Forging: Dine Around



Our Roots Are Growing: Ptbo Farmer’s Market



Exploring on their own time



Exploring on their own time



Our Roots are Exploring: Awards and 

Voyageur Gala



Media Marketplace at Trent University



TMAC Conference Overall 

Q. Overall, How 
would you rate 

your 2015 
Conference 
Experience

39%

50%

11%

0% 0%

TMAC Conference Overall 

Rating

Excellent

Very Good

Good

Fair

Poor



“This year’s TMAC Conference & AGM was a resounding success and has 
certainly raised the bar for the future…..I was enveloped by the enthusiasm 
of the Peterborough & the Kawarthas Tourism team right from the get go.  

The beautiful mural commissioned by local artist John Climenhage and used 
to brand the conference set the tone – bright, colourful, fun, varied &  

engaging.  It was clear that Peterborough & the Kawarthas was committed to 
providing TMAC a wide variety of local area experiences…and I was so 

impressed by the number of local partners  involved and whom stepped up to 
work with PKT to make TMAC feel so welcome.”

- Elizabeth Kerr, President, TMAC



TMAC Lead Partnerships/ Sponsorships

With support from the Government of Ontario (Ministry of Agriculture & 

Rural Affairs) & 102 Tourism Partner Businesses



Some Links:

Twitter/Instagram/Facebook: 
See #TMACPTBO
Welcome video: 

http://thekawarthas.ca/travel-media-http://thekawarthas.ca/travel-media-
association-of-canada-coming-to-

peterborough-june-2015/

Media Coverage
http://thekawarthas.ca/discover/?category

=news

http://thekawarthas.ca/travel-media-association-of-canada-coming-to-peterborough-june-2015/
http://thekawarthas.ca/discover/?category=news


Questions?
Presented by: Fiona Dawson, Peterborough & 

the Kawarthas Tourism Director

A Division of 
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